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The best self-guided nature tour 
brochures do what the best 
naturalist guides do—they use 
interpretive Techniques to connect 
the needs of the Audience (tour 
visitors) with the meanings of the 
Resource (the tour site). 
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Designed for visitors that are not 
part of a docent led tour. Local
Families with elementary school 
children

Guide visitors through the landscape 
to discover the natural history and 
ecology of the Dominguez Rancho’s 
gardens. 

Answer questions that visitors may 
have about the what they are seeing, 
hearing, smelling: plants & animals. 

Inspire further questions and 
exploration about the landscape 
beyond the buildings.

INSPIRE
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FEATURES
Historic family of regional 
interest, part of the early 
California Rancho system.

Adobe construction, and children 
can make adobe bricks. 

Six distinct garden areas, named 
after the six Dominguez sisters.

Each garden started for a 
different purpose, each with a 
unique eco-system.

The site, and its gardens have 
changed over time, providing 
layers of history and stories to 
connect to the experiences of 
visiting guests. 
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BROCHURE
Clarified landmarks and garden 
perimeters on a satellite view map.

Engaging, conversational style text.

Identify the blocks of text to 
coordinate with numbers on the 
map.

Include basic information about the 
facility.

Invite further contact with the 
facility.

Inspire further discovery & visits.
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OUTCOMES
Connect experiences to meanings.
Appeal to the senses.
Orient guests with a map.

Increase immediacy & impact of 
experience - listen, hear, smell, 
and touch.

Look not only at the gardens, but 
also the immediate urban setting 
and greater environment. There is 
an interesting interplay.

Possible Future Projects:
Audio Tour
Garden Brochure for Kids
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